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Forensic Science
All police forces use UV lamps to check for signs of 
marking on recovered stolen goods. UV marking pens are 
an easy and inexpensive way of identifying your valuables 
and can be purchased from such places as DIY stores or 
stationers. Care must be taken not to use on the reverse 
side of canvas or paper as it may seep through. Items 
should be re-marked every two years as the marks will 
fade over time. 

A more sophisticated way of UV marking is SmartWater 
which is a non-hazardous combination of chemicals. It is 
a forensic marking system similar in concept to a DNA 
profile and when dry is virtually impossible to remove. 
It cannot easily be seen under normal lighting conditions 
but will glow under ultraviolet light.

Microdot security
A relatively new form of marking is the use of micro-dots 
containing a unique reference number that are applied to 
various locations on an item. They are used in conjunction 
with stickers to alert police officers and the IDENTID•T 
marking service also uses a UV sensitive butterfly motive 
to stand out when the police are examining property with 
UV lamps.

Microchips
This is another new form of security marking, where a 
micro chip is embedded into the work of art or antique. 
You must check with an expert to ensure no damage 
is caused.

Tracking software
Aspects Art (Art Register Tracking Software) from ISIS is a 
real-time artwork security system designed to protect, track 
and manage fine art, paintings, antiques and ceramics.

Aspects Art works during the day when alarm systems 
have been deactivated. Tags are discretely attached to 
works of art and are in constant radio communication 
with Sensors located out of sight. The system is 
completely covert and cannot be subverted. It can be 
programmed to trigger any number of 3rd party devices 
via the ISIS I/O unit, such as CCTV, audio visual alarms or 
off site monitoring.
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Useful addresses
Master Locksmiths Association 
www.locksmiths.co.uk

NSI (National Security Inspectorate) 
www.nsi.org.uk

SSAIB 
www.ssaib.org

ACPO (Association of Chief Police Officers) 
www.acpo.police.uk

SmartWater 
www.smartwater.com

IDENTID•T 
www.identidot.com

ISIS 
www.isisasset.com
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Professional valuations will help you to understand the true value of your antiques 
and works of art and should be reviewed at least every 5 years.

The basis of the valuation should always be discussed 
with the valuer at the time of consultation A key point to 
consider is that an insurance valuation should always 
refl ect the expected replacement value of the item and 
not the purchase price.

It is important that these valuations include accurate 
descriptions of your valuables together with photographs 
which can assist with identifi cation following a loss. 

Expert partners
Zurich Private Clients work in partnership with specialist 
Loss Adjusters who have dedicated Fine Art and Antique 
Units. Not only do these experts provide assistance at 
the time of a loss, but they are also available for general 
help and advice.  

A Zurich Private Clients customer experienced the benefi ts 
of this partnership recently when a painting was damaged 
during re-hanging. The customer consulted a reputable 
restorer and was advised that the repair would not be 
invisible and would have an adverse affect on the value 
of the painting; reducing it by as much as 50%. 

Our claims team immediately consulted an expert 
Loss Adjuster, who confi rmed that they were familiar with 
the artist, the restorer and also the piece in question. 
They were able to verify both the nature of the damage 
and the resultant depreciation. The claim was then 
authorised to include the cost of repair and loss of value 
that same day. 

Valuations

Zurich Private Clients Insight
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Client Manager Services
Our complimentary Client Manager home visit is at the 
core of our approach to individual insurance requirements, 
and is automatically provided for Ultimate policyholders. 

An important aspect of the Client Manager role is to 
assist the client in identifying potential under insurance 
and ensuring that valued possessions are adequately 
protected. During a recent visit to a client’s home, the 
importance of a correct valuation was highlighted when 
the style and quality of a particular painting led the Client 
Manager to believe that it was underinsured. The artwork 
in question had been a wedding gift from a family 
member some 20 years previously and had never been 
professionally valued. 

Following advice from the Client Manager, Gurr Johns 
were instructed to carry out a valuation. This resulted in 
the painting being found to be four times more valuable 
than originally thought and allowed the client to ensure 
correct insurance cover was in place.

Managed Valuation Services
Gurr Johns offers a Managed Valuation Service which 
is an easy and low cost way of ensuring that a fi ne art 
collection is regularly revalued, as well as giving 
customers access to a range of Fine Art advisory services. 

The process starts with a valuation, to which a unique 
number and code is added. An annual indexation, 
derived from expert opinion, is then applied to each 
coded item in your collection thus ensuring values refl ect 
today’s prices.

This service is available online and enables you to 
keep values up to date and insure your items for the 
correct value.

Useful addresses
Gurr Johns – valuations and advisory service
www.gurrjohns.com

Lyon and Turnbull – valuation services
www.lyonandturnbull.com

BADA – The British Antique Dealers Association
www.bada.org

Types of Valuations

Insurance
The value for insurance purposes is usually based on 
retail replacement. For example, if a painting is 
destroyed in a fi re, the retail cost would be the cost 
of acquiring or sourcing a similar piece of work by 
the same artist from an art dealer or gallery. This 
basis of valuation typically produces a higher value 
to take into account the retailers overheads and 
profi t margins.

Auction
This is a pre sale estimate, usually given as a price 
range and is based on previous sales results for 
similar items, along with market trends and 
condition of the item. It also takes into account any 
specialist interest in the piece in question. The value 
is typically based on the mid price estimate if an 
item were to be offered for sale at auction. For 
example, with a low sale estimate of £5,000 and a 
high sale estimate of £7,000, an auction valuation 
would typically be at £6,000. This type of valuation 
is not particularly accurate as any successful buyer at 
auction could pay anywhere within or over the 
estimate. They would also have to pay buyers 
premium which is commonly 20% on top of the 
‘hammer’ price, and then VAT in addition. 

Probate
The values given in a probate valuation will be much 
lower than those for insurance purposes and tend 
to be at the lower end of any auction estimate. 
Items will be assessed according to their worth on 
the open market at the time of death to assist the 
executor of an estate to obtain probate of a will and 
enable HM Revenue & Customs to establish the 
correct amount of estate duty that may be due. 
They are not suitable for insurance purposes.

What to look for in a good valuation 
Valuations should be signed and dated by the valuer and 
include their full name and address along with the client’s 
name or numerical reference. The detail should include 
the type of object, materials and techniques, 
measurements, inscriptions and markings, distinguishing 
features, subject, title, date or period, maker or artist. 
Documentary evidence of the provenance of an item will 
also be a signifi cant help in the event of loss. 
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Benefi ts of a High Net Worth Policy
At Zurich Private Clients we understand that the 
individuality of your property, cars and other possessions 
(including your fi ne art) requires an individual approach 
from us as your insurer. Our policies provide specialist 
cover that protects your possessions without restricting 
your enjoyment of them. 

Unlike many standard insurance policies there are no 
limits on the amounts of jewellery, art and antiques we 
can insure for you. Our policies do not automatically 
include restrictive warranties on the use of intruder 
alarms or window locks that could invalidate your claim, 

or wear and tear conditions both of which could affect 
the amount you receive in the event of a claim.

Zurich Private Clients also recognise that many of you are 
keen art collectors and can purchase new pieces at virtually 
any time cross the world. We understand therefore that it 
is not always possible to put insurance in place at the time 
of purchase. To ensure that any new purchase is protected 
and give you piece of mind until you are able to add to 
your policy, our fi ne art and antiques cover automatically 
extends to cover any new purchases or acquisitions for up 
to 60 days for 25% of your sum insured.

Other features of Zurich Private Clients 
Ultimate Home Valuables Cover
• Death of Artist

Cover up to 200% of the original sum insured for 12 months following the artist’s death 
if your painting is lost or destroyed.

• Defective title cover
Cover for up to 10% of the total sum insured for fi ne art and antiques, subject to a maximum 
of £25,000, if you are found not to have good title to an item and are required to return it to 
the legal owner.

• Jewellery kept in a bank or safe deposit
Automatic cover for items noted on your schedule that are temporarily removed for up to 
30 days in any period of insurance and up to £50,000 for any claim.

• Agreed value for specifi ed items
Automatically given for items under the valuables section for fi ne art and antiques with 
individual values of over £15,000 or other valuables with individuals values of over £5,000, 
with the option to specify lower valued items if requested.

For further information visit Zurich.co.uk/privateclients
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We hope you found this risk insight paper 
of interest. At Zurich Private Clients  
we take pride in our knowledge and 
expertise and how we put this to  
work for our clients. 

For further information or to speak to 
an underwriter, please contact us on 
0845 305 0000 and select: 

•	 Option 1 for South Team 

•	 Option 2 for Central Team 

•	 Option 3 for North Team 



71
20

22
00

1 
(0

5/
11

) 
R

R
D

Zurich Private Clients

www.zurichprivateclients.co.uk

Zurich Private Clients is a trading name of Zurich Insurance plc. 
A public limited company incorporated in Ireland Registration No. 13460 
Registered Office: Zurich House, Ballsbridge Park, Dublin 4, Ireland. 
UK Branch registered in England and Wales Registration No. BR7985. 
UK Branch Head Office: The Zurich Centre, 3000 Parkway, Whiteley, 
Fareham, Hampshire PO15 7JZ.

Zurich Insurance plc is authorised by the Central Bank of Ireland and subject 
to limited regulation by the Financial Services Authority. Details about the 
extent of our regulation by the Financial Services Authority are available from 
us on request. FSA Registration No. 203093. These details can be checked 
on the FSA’s register by visiting their website www.fsa.gov.uk/register or by 
contacting them on 0845 606 1234.

Communications may be recorded or monitored to improve our services and 
for security and regulatory purposes.
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as allowed under copyright laws.
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